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There is growing evidence that 
health, work and wellbeing are 
closely linked and need to be 
addressed together. 

The 2006 government report: "Is 
work good for your health and 
wellbeing?" found that work is 
usually good for people’s health. 
People in work are generally 
healthier, while being in work can 
help people with a health condition 
to get better and returning to work 
from unemployment improves 
health. These positive effects 
apply to all age groups. 

Whilst some work can present a 
risk to health – and these risks 
need to be carefully managed – far 
more people gain health benefits 
from work than are negatively 
affected by it. 

Healthier workforces are more 
productive, and being recognised 
as an employer that takes the 
health and wellbeing of employees 
seriously reflects positively on the 
reputation and culture of any 
organisation.  

 
A shift in attitudes is necessary to 
ensure that employers and 
employees recognise not only the 
importance of preventing ill-
health, but also the key 
role the workplace can play in 
promoting health and well-being. 
Dame Carol Black: “Working for a 
Healthier Tomorrow” 
 
The benefits of improving health 

Every week around 1 million 
people report sick. 3000 of 
those will remain off at 6 
months and 2,400 will not 
work again in the next 5 
years. After 2 years on 
Incapacity Benefit an 
individual is more likely to 
retire or die than return to 
work.  
 
Helping people to remain in 
work when they have health 
problems and facilitating their 
return to work following 
illness or injury is essential if 
we are to reduce absence and 
prevent people becoming 
dependent upon benefit.  
 
The workplace provides an 
environment where people 
can be provided with the 
support and encouragement 
to take responsibility for 
improving their own health. 
 
Success will depend on all 
those who in any way 
contribute to the health and 
wellbeing of working age 
people working together. 
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Food for 
Thought 

 
 

“The greatest wealth is  health”   

       
 Virgil  

       
 

The Business case 
 
Employees suffering from 
stress under perform by 32% 
“Keep Health in Mind” 2007. 
 
Evidence from the Sunday 
Times “Best Companies to 
Work For in the UK” shows 
that companies who have 
higher levels of staff 
engagement (as measured by 
looking at parameters such as 
employee wellbeing, line 
management and team-
working) have 13% lower staff 
turnover, less than half the 
sickness absence of the UK 
average, and on the stock 
market they have consistently 
out-performed the FTSE 100. 

“The healthiest 25% of the 
workforce is 18% more 
productive than the least 
healthy quarter: that’s 
equivalent to one extra 
working day a week”. 
ESRC 2006 

"The business case for finance 
directors on making the return 
on investment is powerful. For 
every £1 you invest, you get 
£3 back. It's a false economy 
to cut back on investment in 
employee health and wellbeing 
initiatives."             
Business Action on Health 
(BAH) campaign 
 
 

 

 

 

 



 
 
 
 
 
  
 

 
 
 
 
 
 

 

Mission Statement:  
Delivering exceptional value to businesses, through a dynamic and varied programme of 

development opportunities; where staff feel valued as individuals and are actively encouraged to 
fulfil their potential and to benefit from a range of innovative wellbeing and holistic initiatives. 

Career   And  Life-balance Management 

For more information please telephone or e-mail 
Rachel Watson 07746 030 172  Sarah Jones 07971 420 890 

info@thewellbeingprogramme.com  
www.thewellbeingprogramme.com 

 

 

How The Wel lbeing Programme can  add value…… 

A company’s productivity and profitability is dependent on the mental, physical and 
emotional wellbeing of its workforce. We work with our clients to devise innovative 
solutions to minimise, tackle and transform stress. We pride ourselves on our market 
knowledge and on delivering services in a proactive, innovative and highly personable 
way. Our goal is to work with our clients to promote a positive, healthy workplace which 
ultimately benefits both employees and the organisation.  

Our wellbeing expertise includes: 

• Wellbeing audits and surveys 
• Health and Wellbeing strategy development & consultancy 
• Stress Management strategy/policy development 
• Health & Wellbeing Management competencies 
• Health and Wellbeing Awareness for staff 
• Stress Management training and awareness 
• Health Promotion Days and Wellbeing Weeks 

“Sarah Jones has worked with me at Liverpool PCT for approximately 3 months, to develop a 
Workplace Wellbeing Charter for Liverpool City Region businesses.  
 
It has been a pleasure to work with Sarah who I have found to be hardworking, professional and 
productive.  She is able to fully interpret the requests that I have made and turn them into tangible 
products. The PCT has been delighted with the work she has produced.” 

Joan Brookman,  Head of Stakeholder Engagement, Liverpool PCT, NHS  
 
“QVC were introduced to Rachel and Sarah through an external training session around Health and 
Wellbeing, in particular 'Stress in the Workplace', and we were instantly impressed by their flexible, 
down to earth, informal approach. So much so that we invited Sarah and Rachel to QVC to deliver 
their programme, initially to the HR team, and more recently on a wider scale to all QVC employees. 
 
We recently introduced a 'Health & Wellbeing @ Work' programme into QVC, and are working 
closely with Sarah and Rachel to assist with the introduction of this strategy across the business.   
I would recommend this programme to everyone who wishes to gain a clear and practical insight 
into this ever growing topic”. 

Kelly Morgan, Head of Human Resources, QVC  
 
 


